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How do we plug in gamification to learning?

Best Practices

Challenges
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Examples

Show your Big Data Ecosystem (in]

You have eared a Big Data 3V Madel Badge! badge to athars!

) Metlife

When thinking of tarting a data project, there are some basic questions you need to snswer beforehand 50 it is easier (and in some amazon.com

cases e possibe) to acheve your objectives,
*TICICYS :
TESCQ « v

HULES FOR BAD

Other intere
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~ MCLAREN

McLaren, & F1 taam, needs 1o process and analyse a significant amount of telemetry
sensor data from cars during the race,

The 120 sensars in sach Formula 1 car genseats gigabits of data every race related
to the movement on the suspension strap, what's happening in the engine, et

These sre critical guestions to determine if 8 praject (o company) néeds Big Data:
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Usability

I THE MEETING

You have been invited to a meeting in Japan's Ministry of Finance, since your help is needed to assess what is going on in the

economy of the country. After you complete and submit your report, another session will be held to discuss the perspectives
presented by you and the rest of the advisors.
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World oil prices from 1970 to 2013 ($/barrel)
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HOV-1973

supply and demand analysis (World oil market)

Event
November - 1973 Price
P)

| hV s

€ 0il Embargo
Members of OPEC and also Egyptand Syria meet and decide to no
langer sell ail to allies of Israel, due to its disputes with Egyptand Syria| "
(Arab-Israeli war). P

The United States, Westem Europe and Japan are all directy
affected by the decision. Shorlly after his, OPEC members use
their monopoly power over world markets ta limit output and raise
global ol prices
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TestUser1 teeavack [CTTNITTRINN
‘ TURN 1 Overallscore [ | 40%
Timetoread W
1
Take into account the information below. make
0 your decision and click "SEND". Please respect the new time limit.
Due to the size of the operation, the bid will have to be voted on directly by the
shareholders of David Telco. As their elected board member, they will
looking to your recommendation about what to do.
. What is your recommendation?
Time to decide | i
What is your recommendation? | | 9| Advisor's comment
[0 Recommend the shareholders to accept the bid.
: 2=
[0 Recommend the shareholders to reject the bid. y
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